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Expedia, Inc. Reports First Quarter 2007 Results

BELLEVUE, Wash.—May 8, 2007—Expedia, Inc. (NASDAQ: EXPE) tpdanounced financial results for its first
guarter ended March 31, 2007.

"From the very difficult prior year, and a first quartieis year reflecting growth, we begin 2007 with renewed denfie

in Expedia’s operations and business model," said BarrgrDHxpedia, Inc.'s Chairman and Senior Executive. “With
accelerating transaction growth, a 32% increase in Eurdpmakings, 11% revenue growth and the very beginning
echoes of resurgence at Expedia.com we are seeing the sally o the reinvestments and reorganizations that made
last year so challenging. We can't yet say what the nexttey or year may bring, but clear progress is being mattie b
under the hood of daily work and structurally, with reducedesbaunts and a focus on managing for free cash flow over
the long term.”

“Recent signings of Frontier Airlines, Omni Hotels, Btpa-La Hotels and Hertz by our Partner Services Group
demonstrate Expedia’s ongoing progress in assembling the worldtscomapelling marketplace of travel products and
services,” said Dara Khosrowshahi, Expedia, Inc.’s @B President. “Combined with the first quarter’s 189l
growth and Expedia.com’s Summer Sale featuring 30% dissaumlotels, cars and activities at over 200 destinations,
we begin 2007 with renewed energy to address the challeniges bs.”

Financial Summary & Operating Metrics (figures in $MM’s, except per share amounts)

3 Months 3 Months YIY

Metric Ended 3.31.07 | Ended 3.31.06 | Growth
Gross bookings $5,016.0 $4,648.2 8%
Revenue 550.5 493.9 11%
Revenue margin 10.98% 10.63% 35 bps
Gross profit 429.2 374.6 15%
Operating income before amortization * (“OIBA” 104.4 88.5 18%
Operating income 67.3 26.2 157%
Adjusted net income * 59.3 57.0 4%
Net income 34.8 23.3 49%
Adjusted EPS * $0.18 $0.15 20%
Diluted EPS $0.11 $0.06 83%
Free cash flow * 519.7 438.9 18%

*'Operating income before amortization,” “Adjustetiet income,” “Adjusted EPS,” and “Free cash flowt@non-GAAP measures as defined by the Securities a
Exchange Commission (the “SEC”). Please see “D&fins of Non-GAAP Measures” and “Tabular Reconditas for Non-GAAP Measures” on pages 15-18 herein
for an explanation of non-GAAP measures used thiougthis release.
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Discussion of Results
Note: Commencing this quarter, we will report selected resuita segment basis: “North America,” “Europe,” and “Other” (cpnised of
Expedia Corporate Travel (“ECT"), Asia Pacific and unallocatedporate functions and expenses).

Gross Bookings & Revenue

Gross bookings increased 8% for the first quarter of 2007 cechpéth the first quarter of 2006. North America
bookings increased 1%, Europe bookings increased 32% (22% exdinelimgpact of foreign exchange), and Other
bookings increased 23%.

Revenue increased 11% for the first quarter, primarilyedrby increased worldwide merchant hotel revenue and
advertising revenue (net of intercompany transactionsiigfiaioffset by a decline in North America air revenierth
America revenue increased 6%, Europe revenue increaseR98excluding the impact of foreign exchange), and
Other revenue increased 28%.

Worldwide merchant hotel revenue increased 17% for theduarter due to a 13% increase in revenue per room night
and a 3% increase in room nights stayed, including roomgeded as a component of vacation packages. Revenue per
room night increased due to a 9% increase in worldwideageatdaily rates (“ADRs”) and an increase in hotel raw
margin compared to first quarter 2006.

Worldwide air revenue decreased 16% for the first qudderto a 20% decrease in revenue per air ticket, padiddet

by a 5% increase in air tickets sold. The decrease imueveer air ticket reflects decreased compensationdnom

carriers and global distribution system (“*GDS”) providerckages revenue decreased 2% compared with the prior year
period due to lower North American package volumes and lawddwide revenue per air ticket.

Worldwide revenue from products and services other than am@rblotel and air (including net advertising, car rentals,
destination services and cruises), increased 35% forrshediarter due primarily to increases in net advertisipcar
rental revenues.

Revenue as a percentage of gross bookings (“revenue mangis”.0.98% for the first quarter, an increase of 35 basis
points. North America revenue margin increased 57 basissgoiil.42%, Europe revenue margin decreased 27 basis
points to 10.66%, and Other revenue margin increased 32 bagstpdB.02%. The first quarter increase in worldwide
and North America revenue margin was primarily duleigher merchant hotel raw margin as compared to firsteuar
2006, and an increased mix of net advertising revenue, |jaofizet by the decline in revenue per air ticket. Europe
revenue margin decreased in part due to a 12% increaséaires compared with a 1% decrease in North America
airfares, as our remuneration generally does not varythétiprice of air tickets.

Profitability

Gross profit for the first quarter of 2007 was $429 millianjreerease of 15% compared with the first quarter of 2006
primarily due to increased revenue and a 212 basis porease in gross margin to 77.97%. The gross margin serea
was due to cost savings from our Apollo and other adsing initiatives, higher merchant hotel raw margin and an
increased mix of net advertising revenue, partially offsred lower margin on our agency air product.

OIBA for the first quarter increased 18% to $104 millioriyeh in part by higher revenue. In addition, OIBA as a
percentage of revenue increased 104 basis points to 18.96%yilyrreflecting a higher gross margin, partiallysat by
higher growth in technology and content expenses excluding steekHoampensation as a percentage of revenue.
Operating income increased 157% to $67 million due to the feotwes impacting OIBA, as well as lower amortization
expenses related to intangibles, stock-based compamsaitl non-cash distribution and marketing expense.

Adjusted net income for the first quarter increased $2amiltiue to increased OIBA, partially offset by greatér ne

interest expense, foreign exchange losses and a higbeti\edftax rate. Net income increased $11 million due to an
increase in operating income, partially offset by dérgeffective tax rate, a net decrease in other, netraateg net

interest expense. First quarter adjusted EPS anddlitR& were $0.18 and $0.11, respectively. These measures
increased 20% and 83% due to the same factors impacjusgestinet income and net income, as well as lower net share
counts from share repurchase activity during 2006 and #igyfiarter of 2007.
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Cash Flows & Working Capital

For the three months ended March 31, 2007, net cash providgzeksting activities was $538 million and free cash flow
was $520 million. Both measures include $443 million from chamgeperating assets and liabilities, primarily driven
by our merchant hotel business. Free cash flow for thegfi@rter increased $81 million due primarily to an inseca
changes in operating assets and liabilities, lower s and higher OIBA, partially offset by higher intepsstments

and increased capital expenditures, as compared with theypainperiod.

Recent Highlights

Global Presence

Gross bookings from Expedia, Incifgernational points of salein Australia, Canada, China, France, Germany,
Italy, Japan, the United Kingdom and other countrieewér47 billion, accounting f&9% of worldwide
bookings,up from 25% in the prior year period. International revenuéugiteg TripAdvisor’s international
websites beginning 2007), was $159 million or 29% of worldwide reyvemuom 25% in the prior year period.
Europe gross bookings exceeded $1 billion for the first tink&xpedia’s history, and Hotels.com Europe grew its
first quarter gross bookings over 50%, eclipsing the $100 milliark fior the first time.

Expedia continued to expand its international presencethttaunch of its 13Expedia-branded point of sale,
Expedia.es a full-service site dedicated to serving travelerspaiy offering a full complement of domestic and
international flights, hotels, car rentals and atiosst

Brand Portfolio

Expedia Private Labelwas selected bigyanair, Europe’s largest low cost carrier, to be the exclusivel hot
booking engine on ryanair.com and ryanairhotels.com in a fivepggtnership.

Expedia® Corporate Travel added aecord number of new client accountgdluring the quarter, and worldwide
quarterly gross bookings exceeded $300 million for the firss.ti

Expedia, Inc. made an investment in and entered intogatéym strategic partnership wi@ruiseShipCenters
International, Inc., broadening Expedia’s® exposure to offline distribution chanmeleeating an opportunity
to provide Expedia’s non-cruise travel options to CruiseShifC&rcustomers.

Content & Innovation

TripAdvisor®, the largest travel community in the world, tbomed to innovate on behalf of travelers, most
recently introducing the capability for travelers antklwalike toupload video contentto the site. TripAdvisor
also launched an initiative thstribute content across the wepstarting with a new automated RSS tool, making
it easier for other online venues, such as hoteliegsuibtish TripAdvisor reviews directly on their own websites.
Expedia.com launched enhanced traveler opinion functionalitipliegahe display of traveler opinion scores
within hotel search results and allowing users to seit tiotel search results by traveler opinion score.rguri

the past twelve months, Expedia travelers have creatd225,000 qualified reviewgsoveringmore than
14,000worldwide properties.

Hotwire.com™ introducedripStarter ™, a new trip planning tool that is the only online resourteriofy up to

two years of historical air and hotel pricing data t@hevelers decide when and where to go on vacation.

Partner Services Group (“PSG”)

Expedia, Inc. announced a new four-year strategic agreentéarfirantier Airlines , whose fares, schedules and
inventory are being made available through Expedia, Inc.’$afiorof brands, including Hotwire.com™, which
will offer Frontier's opaque and retail fares, ang&dia® Corporate Travel.

Expedia, Inc. signed a new strategic partnership 8littingri-La Hotels and Resortsa leading luxury hotel
group in the Asia Pacific region, whose entire inventorigat&ls will be available on all Expedia® points of sale
worldwide.

Expedia, Inc. renewed its preferred partner relationship Wie Hertz Corporation in a multi-year agreement
that provides Expedia® customers with the best ratetabl@ibn Hertz rentals.

Expedia began beta testiBgpedia QuickConnecf™ technology, extending a scaleable, user friendly API to its
hotel partners. QuickConnect will enable faster and sinipiegration of real-time hotel content, which is
expected to be particularly useful to independent hotefiessialler European markets.
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EXPEDIA, INC.
CONSOLIDATED STATEMENTS OF INCOME
(in thousands, except per share data)
(Unaudited)

Revenue
Cost of revenue(1)
Gross profit

Operating expenses:

Selling and marketing(1)

General and administrative(1)

Technology and content(1)

Amortization of intangible assets

Amortization of non-cash distribution and markgtin
Operating income

Other income (expense):

Interest income

Interest expense

Other, net
Total other income (expense), net
Income before income taxes and minority interest
Provision for income taxes
Minority interest in loss of consolidated subsidiar net
Net income

Net earnings per share available to common stockhagrs:

Basic
Diluted

Shares used in computing earnings per share:
Basic
Diluted

(1) Includes stock-based compensation as follows:
Cost of revenue
Selling and marketing
General and administrative
Technology and content
Total stock-based compensation
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Three months ended

March 31,

2007 2006
550,511 $ 493,898
121,298 119,314
429,213 374,584
222,268 201,026

76,163 73,361
42,252 35,544
21,196 30,171
- 8,240
67,334 26,242
7,269 3,601
(11,176) (1,898)
(5,495) 3,657
(9,402) 5,360
937, 31,602
(23,612) (9,658)
456 1,391
34,776 $ 23,335
0.11 $ 0.07
0.11 0.06
307,828 345,777
323,749 365,168
883 $ 3,225
3,235 5,251
7,669 9,687
4,073 5,724
15,860 $ 23,887




EXPEDIA, INC.
CONSOLIDATED BALANCE SHEETS
(in thousands, except share and per share amounts)

March 31, December 31,
2007 2006
(Unaudited)
ASSETS
Current assets:
Cash and cash equivale $ 637,72 $ 853,27:
Restricted cash and cash equival 19,58: 11,09:
Accounts and notes receivable, net of allowancgbgf74 and $4,8° 289,92¢ 211,43(
Prepaid merchant bookir 89,55 39,77
Deferred income taxes, 1 5,201 4,867
Prepaid expenses and other current a 72,67* 62,24¢
Total current asse 1,114,65 1,182,68!
Property and equipment, | 141,87: 137,14«
Long-term investments and other as 85,80( 59,28¢
Intangible assets, r 1,024,011 1,028,77-
Goodwill 5,892,41! 5,861,29:
TOTAL ASSETS $ 8,258,75: $ 8,269,18
LIABILITIES AND STOCKHOLDERS' EQUITY
Current liabilities:
Accounts payable, merchi $ 655,85( $ 600,19:
Accounts payable, oth 156,79¢ 120,54*
Deferred merchant bookin 946,85 466,47
Deferred revent 11,60: 10,317
Income taxes payat - 30,90z
Other current liabilitie 157,61 171,69¢
Total current liabilitie 1,928,71. 1,400,12!
Long-term detk 500,00( 500,00(
Deferred income taxes, | 373,23 369,29°
Derivative liabilities 26,48¢ 28,991
Other long-term liabilitie 70,68¢ 4,72¢F
Minority interest 62,261 61,756
Commitments and contingenc
Stockholders' equit
Preferred stock $.001 par va - -
Authorized shares: 100,000,(
Series A shares issued and outstanding: 846 ar
Common stock $.001 par va 33C 32¢
Authorized shares: 1,600,000,(
Shares issued: 329,755,710 and 328,06
Shares outstanding: 277,278,642 and 305,901
Class B common stock $.001 par v 26 26
Authorized shares: 400,000,(
Shares issued and outstanding: 25,599,998 and29%
Additional paid-in capite 5,929,90. 5,903, 20!
Treasury stock - Common stock, at (987,638 (321,155
Shares: 52,477,068 and 22,165,
Retained earning 341,11¢ 309,91:
Accumulated other comprehensive incc 13,63¢ 11,97¢
Total stockholders' equ 5,297,37. 5,904,29I
TOTAL LIABILITIES AND STOCKHOLDERS' EQUITY $ 8,258,753 $ 8,269,184
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EXPEDIA, INC.
CONSOLIDATED STATEMENTS OF CASH FLOWS
(in thousands)
(Unaudited)

Operating activities:
Net income
Adjustments to reconcile net income to net caskigeal by operating activities:
Depreciation
Amortization of intangible assets, non-cash digtdouand marketing
and stock-based compensation
Deferred income taxes
Unrealized (gain) loss on derivative instrumentd, n
Equity in loss of unconsolidated affiliates
Minority interest in loss of consolidated subsidar net
Foreign exchange (gain) loss on cash and cashaqnts, net
Other
Changes in operating assets and liabilities, neffetts from acquisitions:
Accounts and notes receivable
Prepaid merchant bookings and prepaid expenses
Accounts payable, other and other current liabsiti
Accounts payable, merchant
Deferred merchant bookings
Deferred revenue
Net cash provided by operating activities
Investing activities:
Capital expenditures
Acquisitions, net of cash acquired
Increase in long-term investments and deposits
Net cash used in investing activities
Financing activities:
Short-term borrowings, net
Changes in restricted cash and cash equivalents
Proceeds from exercise of equity awards
Excess tax benefit on equity awards
Treasury stock activity
Other, net
Net cash used in financing activities
Effect of exchange rate changes on cash and casbatsnts
Net increase (decrease) in cash and cash equivakent
Cash and cash equivalents at beginning of period
Cash and cash equivalents at end of period

Supplemental cash flow information
Cash paid for interest
Income tax payments, net
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Three months ended

March 31,

2007 2006
$ 34,776 $ 23,335
14,388 11,048
37,056 62,298
4,443 13,324
1,391 (4,300)
1,295 113
(456) (1,391)
1,879 (1,627)
367 247
(71,588) (24,753)
(58,135) (46,971)
35,681 (36,811)
55,309 21,294
480,365 432,107
1,285 4,014
538,056 451,927
(18,332) (13,038)
(39,851) (263)
(28,507) (419)
(86,690) (13,720)
- (230,480)
(9,489) (8,731)
8,272 15,083
820 784
(666,483) (5,576)

393 -
(666,487) (228,920)
(431) 2,327
(215,552) 211,614
853,274 297,416
$ 637,722 $509,030
$ 19,241 $ 2,715
3,151 30,855



Income Statement Notes

Gross Bookings / Revenue

» Expedia, Inc. makes travel products and services availaladex@rchant and agency basis. Merchant transactions
typically produce a higher level of net revenue per trammgaand are generally recognized when the customer
uses the travel product or service. Agency revenues araltypiecognized at the time the reservation is booked.

* Agency bookings accounted for 58% of total gross bookingwhéofirst quarter of 2007 and 2006. The mix of
agency and merchant bookings remained constant year-oveasydas increase in European airfares for agency
bookings and the decrease in North America merchant dargzsowere offset by an increase in our worldwide
merchant hotel bookings.

Cost of Revenue

* Cost of revenue primarily consists of: (1) costs ofaata and call centers, including telesales expenserdait
card merchant fees; (3) fees paid to fulfilment vendlarprocessing airline tickets and related customer
services; (4) costs paid to suppliers for certain desimatventory; and (5) reserves and related payments to
airlines for tickets purchased with fraudulent credit sard

* Cost of revenue was 22% of revenue for the first quafte007 and 24% for the prior year period. Excluding
stock-based compensation, cost of revenue was 22% of ef@mhe first quarter of 2007 and 24% for the prior
year period. Cost of revenue excluding stock-based compensgatreased 163 basis points as a percentage of
revenue due to cost savings from our Apollo and other ptiedyanitiatives, higher merchant hotel raw margin,
and a greater mix of higher gross margin product andcesrincluding merchant hotel and net advertising,
partially offset by a lower margin on our agency air product

» Cost of revenue includes depreciation expense of $3 mithiothé first quarter of 2007, and $2 million for the
comparable 2006 period.

Operating Expenses (non-GAAP)
(Stock-based compensation expense has been excluded from all calculationswssiotis below)
» Operating expenses in millions and as a percentage ofue¥enthe first quarter of 2007 and 2006 were as
follows (some numbers may not add due to rounding)

Three months Three months
ended March 31, ended March 31,
2007 2006 Growth 2007 2006 _Change
Selling and marketing $219.0 $195.8 12% 39.8U6%39 0.2%
General and administrative 68.5 63.78% 12.4% 12.9% (0.5%)
Technology and content 38.2 29.8 28% 6.9% _ 6.0% 0.9%
Total Operating Expenses $325.7 $289.3 13% 5958/6% 0.6%

« Operating expenses include depreciation expense of $11 mdlidhe first quarter of 2007 and $9 million for
the prior year period.

Selling and Marketing (non-GAAP)

o Selling and marketing expense primarily relates to dmdeertising and distribution expense, including
television, radio and print spending, as well as traffic gdi costs from internet portals, search
engines and our private label and affiliate programs.

0 Approximately 22% of first quarter expense related to ictitests including personnel such as PSG
staff, marketing teams and destination services persommehazed with 20% for the prior year period.

0 The increase in first quarter selling and marketing ex@erms primarily due to increased marketing
spend in Europe including brand and search engine marketorgsetis well as higher indirect costs
related to our destination services business, TripAdvisof, &@ PSG.

0 We expect absolute amounts spent on selling and market@i7 to be higher than the prior year. The
direction of this line item as a percentage of revenwigirout the year will primarily depend on our
ability to drive efficiencies in our various marketing sge as well as the geographic and product mix of
our resulting revenue.
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General and Administrative (non-GAAP)

0 General and administrative expense consists primarilgrsiomnel-related costs for support functions
that include our executive leadership, finance, legal,tézkinology and human resources functions, and
fees for professional services that include legal, taxaandunting.

0 Theincrease in first quarter general and administratipense was primarily due to higher legal fees and
corporate technology costs, partially offset by a reductigrayroll tax related items.

0 We expect general and administrative expense to increasatute dollars but decrease as a percentage
of revenue in 2007.

Technology and Content (hon-GAAP)

0 Technology and content expense includes product developmenseggemcipally related to payroll
and related expenses, hardware and software expendihde®ftware development cost amortization.

0 The increase in first quarter technology and content expeaiseue to amortization of capitalized
software costs, a significant amount of which was plaadservice starting in the fourth quarter of 2006
and the first quarter of 2007, as well as increased perisoosts.

o Given our historical and ongoing investments in our entergese warehouse, re-platforming,
geographic expansion, site merchandising, content manageogtate travel, supplier integration and
other initiatives, which we expect to continue to put seovice throughout 2007 and 2008, we expect
technology and content expense to increase in absolute dolthess a percentage of revenue in both
2007 and 2008.

Stock-Based Compensation Expense

Stock-based compensation expense relates primarily tosxper stock options and restricted stock units
(“RSUs”). Since February 2003, we have awarded RSUs gwriowary form of employee stock-based
compensation. Our stock-based awards generally vest overetvs.

First quarter stock-based compensation expense was $idhnahnsisting of $12 million in expense primarily
related to RSUs and $4 million in stock option expense.

First quarter stock-based compensation decreased $8 miliopared to the prior year period primarily due to
completed vesting of previous option awards, partially bfigehigher expense related to RSUs.

Assuming, among other things, no modification of existingrdsyasignificant additional award grants or
adjustments to forfeiture estimates, we expect stoskdaompensation expense for full-year 2007 will be less
than $65 million, and will modestly decrease again in 2008.

Other, Net

The $9 million decrease in other, net for the first qragstimarily relates to a $1 million net unrealized lfsesn

our AskJeeves, Inc. (“Ask”) derivative liability (seel8ace Sheet Notes) compared with a $4 million unrealized
gain in the prior year period. In addition, we had a $8aniforeign exchange loss in the first quarter of 2007,
compared with a less than $1 million loss in the prior pesiod.

Income Taxes

During the first quarter we implemented Financial AccounStandards Board (“FASB”) Interpretation No. 48,
Accounting for Uncertainty in Income Taxes—an intergretaof FASB Statement No. 109 (“FIN 48”). The
implementation of FIN 48 had no material impact on our Bffec¢ax rates on either pre-tax GAAP income or
adjusted income as compared to prior accounting standards.

The effective tax rate on GAAP pre-tax income was 40.8%hiofitst quarter 2007 compared with 30.6% in the
prior year period. The effective rate increased due tedeoluctible unrealized losses on our Ask derivative
liability compared with a gain in the prior year period] ae to stock-based compensation adjustments which
lowered the prior year rate below statutory levels. Our dusirter 2007 effective rate was higher than the
statutory rate principally due to state income tai#srest accruals related to uncertain tax positionshane
deductible losses related to Ask.

The effective tax rate on pre-tax adjusted income was 38.7#%ddirst quarter 2007 compared with 37.6% in
the prior year period. The effective tax rate increaseddineteased state income taxes and foreign tax
adjustments. Our first quarter 2007 rate was higher thastahory rate principally due to state taxes.
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Cash paid for income taxes in the first quarter of 2007$8awillion, a decrease of $28 million compared with
the prior year period primarily due to a need to make grar tax payments in first quarter 2006 that did not
occur in first quarter 2007. We anticipate tax-related payser full-year 2007 will increase compared with
2006 as we utilized substantially all of our net operatisg t@rry-forwards during 2006 and are now a full cash

taxpayer.

Foreign Exchange

As Expedia, Inc.’s reporting currency is the U.S. DoltalSD”), reported financial results are affected by the
strength or weakness of the USD in comparison to the funadteurrencies of our international operations.
Management believes investors may find it useful to asaasgrowth rates with and without the impact of
foreign exchange.

The estimated impact of foreign exchange on worldwide anopEugrowth rates for the past five quarters for
gross bookings and for the first quarter for revenue felksvs:

| Worldwide | | Europe |
Y/Y growth Impact on Y/Y Y/Y growth Impact on Y/Y
rates excluding growth rates rates excluding growth rates
foreign from foreign foreign from foreign
Y/Y growth exchange exchange Y/Y growth exchange exchange
Three months ended rates movements movements rates movements movements
Gross Bookings:
March 31, 2007 7.9% 5.8% 2.1% 32.3% 22.3% 10.0%
December 31, 2006 8.6% 6.6% 2.0% 32.8% 23.4% 9.4%
September 30, 2006 8.2% 6.7% 1.5% 23.0% 17.6% 5.4%
June 30, 2006 10.5% 9.9% 0.6% 12.3% 12.0% 0.3%
March 31, 2006 13.8% 15.3% -1.5% 12.7% 20.7% -8.0%
Revenue:
March 31, 2007 11.5% 9.4% 2.1% 29.0% 20.4% 8.6%

The negative impact of foreign exchange on our cash balaleceminated in foreign currency was less than $1
million in the first quarter of 2007, and is included inféet of exchange rate changes on cash and cash
equivalents” on our statements of cash flows. This at@filects a net decrease of $3 million as compared to the
prior year period primarily due to a loss on the conversidoreign currencies in the first quarter of 2007 as

compared to a gain in the prior year period.

Acquisitions & Long-Term Investments

During the first quarter we had acquisitions of traméimation-related companies and assets totaling $41

million, of which $40 million was paid in cash. We recat@modwill of $18 million and intangible assets of $16
million as a result of these acquisitions. We are aldid for additional purchase amounts in 2008 and 2009 based
on an acquired company’s performance in 2007 and 2008.

Acquisitions completed subsequent to March 31, 2006 increas¢dwide gross bookings growth by 0.1% and
increased worldwide revenue growth by 1.2%, and were phlymelated to acquired media content businesses.
Long-term investments and other assets increased $27 rilimrDecember 31, 2006 primarily due to our

March 2007 investment in CruiseShipCenters International(Mf8&C”), a cruise vacation specialist company in
which we acquired a 50% interest for $26 million in cash.

Balance Sheet Notes

Cash, Cash Equivalents and Restricted Cash

Cash, cash equivalents and restricted cash totaled $i6on @t March 31, 2007. This amount includes $20
million in restricted cash and equivalents relatecthéochant air revenue transactions.

The $207 million decrease in cash, cash equivalents atritted cash for the three months ended March 31,
2007 principally relates to $666 million in treasury stockvagtprimarily related to our 30 million share
repurchase completed in January 2007 and $68 million in adopssitong-term investments and deposits,
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partially offset by a $443 million increase in cash fromaanges in operating assets and liabilities and $104
million in OIBA.

Accounts and Notes Receivable

Accounts receivable include credit card receivablesrgépelue within two to three days from credit card
agencies, receivables from agency transactions generallyithin 30 days after booking, and receivables from
global distribution partners generally due within 60 to 120 détgs booking.

Accounts and notes receivable increased $78 million dparirto a seasonal increase in merchant air bookings
and increased receivables related to our advertising Issssiencluding receivables from recently acquired
companies.

Prepaid Merchant Booking, Prepaid Expenses and Other Current Assets

Prepaid merchant bookings primarily relate to our merchiafitusiness and reflect prepayments to our airline
partners for their portion of the gross booking, prior to theelers’ dates of travel. The $50 million increase in
prepaid merchant bookings from December 31, 2006 is primayala seasonal increase in merchant air ticket
volumes.

Prepaid expenses and other current assets are pric@rifyosed of prepaid marketing, prepaid merchant fees,
prepaid license and maintenance agreements and prepaidnoe.

Long-Term Investments and Other Assets

Long-term investments and other assets include transporéafispment, collateral deposits related to our cross-
currency swap agreements, equity investments and capitalebt issuance costs.

Goodwill and Intangible Assets, Net

Goodwill and intangible assets, net primarily relate toaitmuisitions of Hotels.com, Expedia.com and Hotwire.
$867 million of intangible assets, net relates to intangibsets with indefinite lives, which are not amortized,
and principally relate to trade names and trademarksradgn various acquisitions.

$157 million of intangible assets, net relates to intangibsets with definite lives, which are generally amedtiz
over a period of two to ten years. The majority of tihmogization is not deductible for tax purposes.
Amortization expense related to definite lived intangil¥as $21 million for the first quarter, compared with $30
million for the prior year period. The decrease was prigdtie to the completed amortization of certain
technology and supplier intangible assets over the past year. iAgsuoimpairments or acquisitions, we expect
amortization expense for definite lived intangibles of $7aniin 2007 and $56 million in 2008.

Goodwill increased $31 million from December 31, 2006, primaltly to an acquisition completed in the first
guarter and adjustments related to the adoption of FINMé&wwere allocated to acquired companies.

Accounts Payable, Other

Accounts payable, other primarily consists of payabledeélto the day-to-day operations of our business.
Accounts payable, other increased $36 million from DeceBibe2006 primarily due to a seasonal increase in
accrued marketing expenses related to marketing campaigahes for various points of sale in the first quarter.

Deferred Merchant Bookings and Accounts Payable, Merchant

Deferred merchant bookings consist of amounts receivedtfenalers who have not yet traveled. The payment
to suppliers related to these bookings is generally madenviitioi weeks after booking for air travel and, for all
other merchant bookings, after the customer’s use of seamckesubsequent billing from the supplier, which
billing is reflected as accounts payable, merchant orcansolidated balance sheets. Therefore, espefoally
merchant hotel, there is a significant period of tinoefthe receipt of cash from our travelers to supplier
payment.
As long as the merchant hotel business continues to grdww business model does not change, we expect that
changes in working capital will continue to be positivehis business declines or if the model changes, it would
negatively affect our working capital.
Deferred merchant bookings generally mirror the seaspmalitern of our gross bookings.
For the three months ended March 31, 2007, the change inediefeerchant bookings and accounts payable,
merchant contributed $536 million to net cash flow provided byabimg activities.
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Borrowings

Expedia, Inc. maintains a $1 billion five-year unsecured rengleredit facility that bears interest based on our
financial leverage, currently priced at LIBOR+0.50%. Adairch 31, 2007 we had no borrowings outstanding
and were in compliance with our leverage and net worthnamte under the credit facility. Outstanding letters of
credit of $50 million reduced available borrowing capacity utide facility to $950 million as of March 31,

2007.

In January 2007 we completed a modified “Dutch auction” tenfier, @urchasing 30 million common shares of
Expedia, Inc. at a total cost of $660 million, excluding<eaion fees and expenses. We borrowed $150 million
against the credit facility to finance a portion of thpurchase, which was fully repaid during the first quarte
Long-term debt relates to $500 million in registered 7.456%08&totes (the “Notes”) due 2018, which were
issued in August 2006. The Notes are repayable in whahepart on August 15, 2013 at the option of the note
holders. We may redeem the Notes at any time at our option.

Semi-annual interest expense related to the Notes is Highnpaid on February 15 and August 15 of each year.
Accrued interest related to the notes was $5 millidiach 31, 2007 and $13 million at December 31, 2006.
Such amounts are classified as “other current liadsliton our consolidated balance sheets.

Other Current Liabilities

Other current liabilities principally relate to accrufms cost of service related to our call center anerimet
services, accruals for service, bonus, salary and walgkties, a reserve for occupancy taxes, accrued sitere
our Notes, as well as $30 million related to our taxieaagreement with Microsoft, which we expect to pay in
the fourth quarter of 2007.

Other current liabilities decreased $14 million from Decartie 2006 primarily due to the payment of employee
incentive compensation and accrued interest on our Notegydhe first quarter.

Derivative Liabilities

In connection with IAC’s acquisition of Ask, we issued shillion shares of Expedia, Inc. common stock into an
escrow account, which shares (or cash in equal valee due to holders of Ask convertible notes upon
conversion. These shares have been included in diluted $harethe date of Spin-Off.

During the first quarter of 2007 notes were converted for @l@dmshares, which when combined with prior
conversions of 3.5 million shares, leaves 0.6 million sharEx@édia common stock (or cash in equal value) due
to Ask note holders upon conversion. The Ask notes are dud  JAA88; upon maturity our obligation to satisfy
demands for conversion ceases.

The estimated fair value of the Ask notes at March 31, 2@&37$12 million, and is recorded as a derivative
liability on our consolidated balance sheets. The deviedibility amount, if any, will appear as a current

liability beginning with our second quarter ended June 30, 2007.

For the first quarter we recorded a net unrealizeddb$4 million related to the Ask notes due to the inazeas

our share price at the end of the first quarter 2007 comhpétie the end of 2006. This loss is reflected as an
increase in derivative liabilities, is recorded in “ath®t” on our consolidated statements of income and is
excluded from both our OIBA and adjusted net income calounkt

We anticipate recording a quarterly unrealized gaioss in future quarters related to any remaining lighbag

we adjust the fair value for changes in our stock prieeneasured at subsequent quarter-ends compared with the
prior quarter-end.

The remaining $14 million of derivative liabilities at Mar81, 2007 primarily relates to cross-currency swaps,
which increased $1 million from December 31, 2006 due to tladevéng of the USD compared with the Euro
and rising interest rates.

Other Long-Term Liabilities

Other long-term liabilities include $65 million in uncertair tgositions recorded under FIN 48. Prior to our
adoption of FIN 48 on January 1, 2007 these amounts wasfdd as “income taxes payable” in current
liabilities on our consolidated balance sheets.
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Minority Interest

Minority interest primarily relates to the minority owskip position in eLong, results for which are consolidated
for all periods presented.

Purchase Obligations and Contractual Commitments

At March 31, 2007 we have agreements with certain vendors wilen we have future minimum obligations of
$28 million for the remainder of 2007, $9 million in 2008 and $8ionilln 2009. These minimum obligations for
customer loyalty, software, telecom and other support g less than our projected use for those periods,
and we expect payment to be more than the minimum oloiigabiased on our actual use. In addition, if certain
obligations are met by our counterparties, our obligateitl increase. These obligations are not reflecredur
consolidated balance sheets herein.

In conjunction with our acquisition of CSC we extended a $10omiecured revolving operating line of credit
and a credit facility for up to $20 million. Both the linfecoedit and credit facility bear interest at Prime+0.50%.
Beginning at the end of 2008, any amounts due under the @eitittyfare convertible at our option to shares in
the company at a 20% premium to recent fair market v&laemounts were drawn on the line of credit or credit
facility as of March 31, 2007.

Common Stock

In August 2006 our Board of Directors authorized the repgecbéup to 20 million common shares. There is no
fixed termination date for the authorization, and athefdate of this release we have not repurchased amgssha
under this authorization.

In January 2007 Expedia completed a self-tender offer, purcha@ingllion shares of its common stock at a
purchase price of $22.00 per share at a total cost of $660mékcluding transaction costs.

Class B Common Stock

There are approximately 26 million shares of ExpediasdBasommon stock outstanding, owned by Liberty
Media Corporation and its subsidiaries (“Liberty”). Cl&sshares are entitled to ten votes per share when voting
on matters with the holders of Expedia common and preferrekl stoc

Through the common stock our Chairman and Senior Executivi; Baler, owns directly, as well as the
common stock and Class B stock for which he has beagnassan irrevocable proxy by Liberty, Mr. Diller had

a controlling 58% voting interest in Expedia, Inc. as ofil&®, 2007.

Warrants

As of March 31, 2007 we had 58.5 million warrants outstanduhg;h, if exercised in full, would entitle holders
to acquire 34.6 million common shares of Expedia, Inc. faggnegate purchase price of approximately $774
million (representing an average of $22 per Expedia, Inc. consimane).

32.2 million of these warrants are privately held and expig912, and 26.0 million warrants are publicly-traded
and expire in 2009. There are 0.3 million miscellaneous war@tstanding.

Stock-Based Awards

At March 31, 2007 we had stock-based awards outstandingseepireg 31 million common shares, consisting of
stock options to purchase 22 million common shares with &$1¥eighted average exercise price and weighted
average remaining life of 3.1 years, and 9 million RSUs.

Annual employee RSU grants typically occur during the ustrter of each year. During first quarter 2007 we
granted 3.1 million RSUs. Net of cancellations, expiratiand forfeitures occurring during the quarter, RSUs
increased by 2.4 million.
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Basic, Fully Diluted and Adjusted Diluted Shares
Weighted average basic, fully diluted and adjusted dilutecsimunts are as follows 000’s; some numbers

may not add due to rounding)

3 Months Endec| 3 Months Endec| 3 Months Endec
Shares 3.31.0° 12.31.0¢ 3.31.0¢
Basic shares 307,828 330,294 345,777
Options 8,301 7,339 9,956
Warrants 4,998 3,75¢ 5,167
Derivative liabilities 608 861 2,01
RSUs 2,013 1,32 1,349
Other - 1 90B
Fully diluted shares 323,749 343,584 365,168
RSUs, Adjusted Income method 5,964 5,849 5,054
Adjusted diluted shares 329,712 349,43} 370,222

* Basic, fully diluted and adjusted diluted shares decreasedDecember 31, 2006 primarily due to the
completion of our tender offer for 30 million common shacesppleted in January 2007.

» Basic, fully diluted and adjusted diluted shares decreasedMarch 31, 2006 primarily due to the completion of
our tender offer for 30 million common shares, completelhmuary 2007 and our repurchase of 20 million
common shares in open market purchases, completed in JulyT2@@®& repurchases were partially offset by the
issuance of common shares related to option exeraisegested RSUS.
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Expedia, Inc.
Operational Metrics — First Quarter 2007
(All figures in millions)

* The following metrics are intended as a supplement térthecial statements found in this press release aadrifilings
with the SEC. In the event of discrepancies betweeruatadn these tables and our historical financial stetes, readers
should rely on our filings with the SEC and financiatestaents in our most recent earnings release.

* We intend to periodically review and refine the definitiorethodology and appropriateness of each of our supptain
metrics. As a result, these metrics are subjectnmval and/or change, and such changes could be material.

* Metrics, with the exception of revenue and OIBA itemslude 100% of the results of an unconsolidated jointurentf
which we own approximately 49.9%.

* 100% of TripAdvisor revenue is included in our “North Amerisagment.

* We have not reported segment Revenue and OIBA for 2005Ipex#oit is not practicable to do so.

*  “Expedia” gross bookings constitute bookings from all Expbedierded properties, including our international sitescamd
worldwide ECT businesses. “Other” gross bookings constitob&ings from all brands other than Expedia and Hotels.com.

* These metrics do not include adjustments for one-timesitacquisitions, foreign exchange or other adjustments.

* Some numbers may not add due to rounding.

| 2005 Il 2006 [|[ 2007 ] YIY
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Growth
Gross Bookings by Segment
North America $ 3,193 $ 3,204 $3,044 $ 2624 | $ 3522 $ 3445 $ 3,104 $ 2,666 | $ 3,559 1%
Europe 692 669 644 510 780 752 792 647 1,032 32%
Other 201 260 249 262 347 368 365 344 425 23%
Total $ 4086 $ 4,133 $3938 $3395| $ 4,648 $ 4565 $ 4,261 $ 3,687 | $ 5016 8%
Revenue by Segment
North America N/A N/A N/A NA |l $ 382 $ 456 $ 450 $ 379 | $ 406 6%
Europe N/A N/A N/A N/A 85 112 134 121 110 29%
Other N/A N/A N/A N/A 27 30 30 32 34 28%
Total N/A N/A N/A N/A $ 494 $ 598 $ 614 $ 531] $ 551 11%
OIBA by Segment
North America N/A N/A N/A NAl $ 147 $ 212 $ 204 $ 172 $ 164 11%
Europe N/A N/A N/A N/A 15 40 48 55 26 67%
Other N/A N/A N/A N/A (74) (68) (72) (81) (85) -15%
Total N/A N/A N/A N/A $ 89 $ 184 $ 180 $ 146| $ 104 18%
Gross Bookings by Brand
Expedia $ 3252 $ 3191 $3048 $ 2679 | $ 3680 $ 3590 $ 3343 $ 2962 | $ 4,013 9%
Hotels.com 483 497 502 407 582 621 600 456 612 5%
Other 352 445 387 309 386 354 318 268 392 1%
Total $ 4086 $ 4,133 $3938 $3395| $ 4,648 $ 4565 $ 4261 $ 3687 | $ 5016 8%
Gross Bookings by Agency/Merchant
Agency $ 2364 $ 2396 $2276 $2068| $ 2695 $ 2728 $ 2473 $ 2,253 $ 2,910 8%
Merchant 1,722 1,737 1,662 1,32 1,953 1,837 1,788 1,433 062,1 8%
Total $ 4086 $ 4,133 $3938 $3395| $ 4,648 $ 4565 $ 4,261 $ 3,687 | $ 5016 8%
Packages Revenue $ 114$ 124 $ 128 $ 106 | $ 114 $ 131 $ 125 $ 107| $ 111 2%
Net Advertising Revenue $ 16 $ 17 $ 19 $ 19| % 21 $ 22 $ 25 % 271 $ 37 77%
Number of Transactions * 9.6 10.1 10.3 8.7 10.5 10.6 10.4 8.9 11.0 5%
Merchant Hotel *
Room Nights 7.6 9.0 10.0 8.1 8.1 10.1 11.1 8.7 8.4 3%
Room Night Growth 10% 8% 9% 10% 7% 13% 11% 4% 3% -
ADR Growth 3% 6% 10% 6% 3% 7% 4% 8% 9% -
Revenue per Night Growth -3% 3% 5% -1p6 -4% 4% 2% F% 18% -
Revenue Growth 6% 11% 15% 9% 3% 17% 14% 1%% 1% -
Air
Tickets Sold Growth 25% 22% 14% 8%0 3% -4% -6% 1% 5% -
Revenue per Ticket Growth -9% -13% -10% -13% -9% -10% -17% -15% -20% -
Revenue Growth 14% 6% 3% -4% -7% -13% -23% -14% -16% -
Airfare Growth 2% 6% 7% 7% 9% 13% 11% 4% 1% -

* 2005 transactions and merchant hotel nights hlagen slightly revised to more accurately reflecinmonight transactions at Hotels.com, impacting 2668 2006
growth rates for transactions, merchant hotel roeights, room night growth, ADR growth and reveneemight growth. There was no impact on gross bogior
consolidated revenue as a result of these changes.
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Notes & Definitions:

Gross Bookings- Total retail value of transactions booked for both agancdymerchant transactions, recorded at the
time of booking. Bookings include the total price due for traweluding taxes, fees and other charges, and are generally
not reduced for cancellations and refunds.

Number of Transactions Quantity of purchases reported as booked, net of cammedlaPackages purchased using our
packages wizard, which by definition include a merchant harte recorded as a single transaction.

Merchant Hotel Room Nights Worldwide merchant hotel nights, net of cancellationsh ¥de exception of Hotwire,
which records room nights upon booking, nights are reporte@ysdstThis metric includes nights stayed on both a
package and stand-alone basis.

North America— reflects results for travel products and services prduidleustomers in the United States, Canada,
Mexico and Latin America. Includes 100% of TripAdvisorntdas managed in North America.

Europe- reflects results for travel products and servicesiged through localized Expedia websites in Denmark,
France, Germany, Italy, the Netherlands, Norway, Si@ireden and the United Kingdom and localized versions of
Hotels.com in various European countries.

Other— Includes Expedia Corporate Travel, Asia Pacific aradlocated corporate functions and expenses.

Definitions of Non-GAAP Measures

Expedia, Inc. reports Operating Income Before Amortizatiatjusted Net Income, Adjusted EPS, Free Cash Flow and
non-GAAP operating expense (non-GAAP selling and marketioig; GAAP general and administrative and non-GAAP
technology and content), all of which are supplemental meatu@AAP and are defined by the SEC as non-GAAP
financial measures. These measures are among the primatrigs by which management evaluates the performance of
the business, on which internal budgets are based and bly manhagement is compensated. Management believes that
investors should have access to the same set of toolsahagement uses to analyze our results. These non-GAAP
measures should be considered in addition to results prapaaedordance with GAAP, but should not be considered a
substitute for or superior to GAAP. We endeavor to comperisathe limitation of the non-GAAP measures presented
by also providing the most directly comparable GAAP measungésiescriptions of the reconciling items and adjustments
to derive the non-GAAP measures.

Operating Income Before Amortization (“OIBAY defined as operating income plus: (1) amortization of @
distribution and marketing expense, (2) stock-based compemsxjpense, (3) amortization of intangible assets and
goodwill and/or intangible asset impairment, if applicable @)dertain one-time items, if applicable. OIBA represent
the combined operating results of Expedia, Inc.’s businesdeésg into account depreciation, which we believe is an
ongoing cost of doing business, but excluding the effects of othezastmexpenses that may not be indicative of our
core business operations. Management believes this mésasseful to investors because it corresponds more clasely
the cash operating income generated from our core operhtiagluding significant non-cash operating expenses, it
aids in forecasting and analyzing future operating incar&ack-based compensation, amortization of intangibles
(assuming no subsequent acquisitions), and non-cash dismilaung marketing expenses have declined and are likely to
decline going forward and because it provides greater insighmanagement decision making at Expedia, Inc. as OIBA
is our primary internal metric for evaluating the pemfance of our businesses. OIBA has certain limitationisanit

does not take into account the impact of certain expéodegedia, Inc.’s statements of income, including stodeta
compensation, non-cash payments to partners, acquisitedad@ccounting and certain one-time items, if applicable
Due to the high variability and difficulty in predictingrtan items that affect net income, such as tax ratesk price

and interest rates, Expedia, Inc. is unable to provideancdiation to net income on a forward-looking basis without
unreasonable efforts.

Adjusted Net Incomgenerally captures all items on the statements of intloatdave been, or ultimately will be, settled
in cash and is defined as net income available to stockisgities net of tax (1) amortization of non-cash distributiah an
marketing expense, (2) stock-based compensation expenamdBjzation of intangible assets and goodwill and/or
intangible impairment, if applicable, (4) one-time itenf,rfark to market gains and losses on derivative lissl|iti6)
discontinued operations and (7) the minority interest anpathe aforementioned adjustment items. We believashe
Net Income is useful to investors because it represemisdia, Inc.’s combined results, taking into account dégtien,
which management believes is an ongoing cost of doing businesxchuding the impact of other non-cash expenses
and items not directly tied to the core operationsuofomsinesses.
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Adjusted EPS$ defined as Adjusted Net Income divided by weighted filillyted shares outstanding for Adjusted EPS
purposes. We include dilution from options and warrants pere¢hsury stock method and include all shares relating to
RSUs in shares outstanding for Adjusted EPS. This diffem the GAAP method for including RSUs, which treats them
on a treasury method basis. Shares outstanding for AdjaB{®gurposes are therefore higher than shares outstémding
GAAP EPS purposes. We believe Adjusted EPS is usefnVéstors because it represents, on a per share basis,
Expedia’s consolidated results, taking into account degren, which we believe is an ongoing cost of doing business,
as well as other charges which are not allocatédet@perating businesses such as interest expense, taxesanty
interest, but excluding the effects of non-cash expendetireotly tied to the core operations of our businesieisisted
Net Income and Adjusted EPS have similar limitations E&AOIn addition, Adjusted Net Income does not include all
items that affect our net income and net income per $batiee period. Therefore, we think it is importanet@luate
these measures along with our consolidated statemeinisoone.

Free Cash Flows defined as net cash flow provided by operating a@s/lgss capital expenditures. Management
believes Free Cash Flow is useful to investors becaugeésents the operating cash flow that our operating lasese
generate, less capital expenditures but before taking intmiatcother cash movements that are not directly ti¢oeto
core operations of our businesses, such as financingti@stiforeign exchange or certain investing activitieeeRkzash
Flow has certain limitations in that it does not repnéesige total increase or decrease in the cash balandeefperiod,
nor does it represent the residual cash flow for disuraty expenditures. Therefore, it is important to evalkaee Cash
Flow along with the consolidated statements of cashstlow

Non-GAAP cost of revenue, selling and marketing, general and adm@iiivistand technology and content expenses
excluding stock-based compensatxelude stock-based compensation related to expensawdkroptions, restricted
stock units and other equity compensation under FAS 123¢Redia, Inc. excludes stock-based compensation expenses
from these measures primarily because they are non-castsegpkat we do not believe are necessarily reflectivarof
ongoing cash operating expenses and cash operating incoese. 8{penses are also likely to decline in the near future
as we no longer award options as our primary form of egoitypensation. In addition, due to historical accounting
charges and credits related to our spin-off, changesfieiture estimates and other events, stock-based caap@mhas
been highly variable in some historical quarters, impayeeay-on-year and quarter-to-quarter comparability. Moreover,
because of varying available valuation methodologies, subjectsusrgptions and the variety of award types that
companies can use when adopting FAS 123(R), management béligvpsoviding non-GAAP financial measures that
exclude stock-based compensation allows investors to madk@mgéul comparisons between our recurring core business
operating results and those of other companies, as svpfbaiding management with an important tool for fiah
operational decision making and for evaluating our own riegucore business operating results over different periods of
time. There are certain limitations in using finanamgasures that do not take into account stock-basedersaion,
including the fact that stock-based compensation isuniag expense and a valued part of employees’ compensation
Therefore it is important to evaluate both our GAAH aon-GAAP measures. See the Note to the Consolidated
Statements of Income for stock-based compensation bydime i
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Tabular Reconciliations for Non-GAAP Measures

Operating Income Before Amortization

OIBA

Amortization of intangible assets

Stock-based compensation

Amortization of non-cash distribution and marketing
Operating income

Interest income (expense), net
Other, net
Provision for income taxes

Minority interest in loss of consolidated subsidés, net
Net income

Adjusted Net Income & Adjusted EPS

Net income

Amortization of intangible assets

Stock-based compensation

Amortization of non-cash distribution and marketing
Unrealized loss (gain) on derivative instrumengg, n
Minority interest

Provision for income taxes

Adjusted net incon

GAAP diluted weighted average shares outstanding
Additional restricted stock units
Adjusted weighted average shares outstai

Diluted earnings per she
Adjusted earnings per sh

Free Cash Flow

Three months end:

March 31,
2007 2006
(in thousands)
104,390 $ 88,540
(21,196) (30,171)
(15,860) (23,887)
- (8,240)
67,334 26,242
(3,907) 1,703
(5,495) 3,657
(23,612) (9,658)
456 1,391
34,776 $ 23,335

Three months ende
March 31,

2007

2006

(in thousands, except per share data)

$ 34,776 $ 23,335
21,196 30,171

15,860 23,887

- 8,240
1,391 (4,300)

(208) (321)

(13,714) (23,995)

$ 59,301 $ 57,017
323,749 365,168

5,964 5,054
329,713 370,222

$ 011 $ 0.06
$ 018 $ 0.15

Net cash provided by operating activities

Less: capital expenditures
Free cash flow
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March 31,
2007 2006
(in thousands)

$ 538,056 $451,927
(18,332)  (13,038)
$ 519,724 $438,889




Non-GAAP cost of revenue, selling and marketing, general and adm@iiivistand technology and content expenses
excluding stock-based compensation

Three months ended

March 31,
2007 2006
(in thousands)
Cost of revenue $ 121,298 $ 119,314
Less: stock-based compensation (883) (3,225)
Cost of revenue excluding stock-based compensation $ 120,415 $ 116,089
Selling and marketing expense $ 222,268 $ 201,026
Less: stock-based compensation (3,235) (5,251)
Selling and marketing expense excluding stock-basethensation $ 219,033 $ 195,775
General and administrative expense $ 76,163 $ 73,361
Less: stock-based compensation (7,669) (9,687)
General and administrative expense excluding sh@sled compensation $ 68,494% 63,674
Technology and content expense $ 42,252 $ 35,544
Less: stock-based compensation (4,073) (5,724)
Technology and content expense excluding stockebesmpensation $ 38,179 $ 29,820

Conference Call

Expedia, Inc. will audiocast a conference call to disdirst quarter 2007 financial results and certain fodalaoking
information on Tuesday, May 8, 2007 at 8:00 a.m. Pacific TR1@. The audiocast will be open to the public and
available via http://www.expediainc.com/ir. Expedia, Inqexts to maintain access to the audiocast on the IRte/ebs
for approximately three months subsequent to the initeddwast.

Safe Harbor Statement Under the Private Securities ltigation Reform Act of 1995

This press release contains "forward-looking statemewitkin the meaning of the Private Securities Litigaticfd®m

Act of 1995. These statements are not guarantees of futdioenp@nce. These forward-looking statements are based on
management’s expectations as of May 8, 2007 and assumptiaifsare inherently subject to uncertainties, risks and
changes in circumstances that are difficult to prediee use of words such as "intends" and “expects” amongsother
generally identify forward-looking statements. Howeverséhwords are not the exclusive means of identifying such
statements. In addition, any statements that refexpgectations, projections or other characterizatiofistofe events or
circumstances are forward-looking statements and nedyde statements relating to future revenues, expensegins
profitability, net income, earnings per share and otleasures of results of operation and the prospects fomefgtowth

of Expedia, Inc.’s business.

Actual results and the timing and outcome of events mésr difaterially from those expressed or implied in thevéod-
looking statements for a variety of reasons, includingyrajrothers: changes in Expedia, Inc.’s relationships and
contractual agreements with travel suppliers or GDS partoar ability to effectively update, automate and irsgr
disparate financial and accounting systems and approanttey its brands and businesses; the accuracy, integrity,
security and redundancy of systems, including financidleeccounting systems, and networks of Expedia, In@anoe
on newly implemented systems supporting our financial planmdgeojections; adverse changes in senior management;
the rate of growth of the internet and online travel; oability to recognize the benefits of our investment in
technologies; changes in the competitive environment, the e-commeustry and broadband access; declines or
disruptions in the travel industry (including those causeddayeased consumer and business spending, adverse weather,
bankruptcies, health risks, war, terrorism and/or geme@bomic downturns); the rate of online migration in theowsri
geographies and markets in which Expedia, Inc. operatdading Asia; fluctuations in foreign exchange rates; chengi
laws, rules and regulations and legal uncertaintiefimgléo our business; Expedia, Inc.’s ability to expand sutidgss
in international markets; possible charges resulting feomgng other events, integration and process review &djvit
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platform migration and shared services efforts; faitareealize cost efficiencies; the successful complaifamy future
corporate transactions or acquisitions; and the integrat current and acquired businesses; and other risksedkin
Expedia, Inc.’s public filings with the SEC, including Expedim,’s annual report on Form 10-K for the year ended
December 31, 2006.

Except as required by law, Expedia, Inc. undertakes no ablgat update any forward-looking or other statements in
this press release, whether as a result of new infaymdtiture events or otherwise.

About Expedia, Inc.

Expedia, Inc. is the world's leading online travel compampowering business and leisure travelers with the tools and
information they need to easily research, plan, book gperence travel. Expedia, Inc. also provides wholesaleltta
offline retail travel agents. Expedia, Inc.’s portfoliobs&nds include: Expedia.com®, hotels.com®, Hotwire®, Expedia®
Corporate Travel, TripAdvisor® and Classic Vacations®. Bigdnc.'s companies also operate internationally siits

in Australia, Canada, Denmark, France, Germany, lfalyan, the Netherlands, Norway, Spain, Sweden, thedJnite
Kingdom and China, through its investment in eLong™. For nmboemation, visit http://www.expediainc.com
(NASDAQ: EXPE).

Expedia, Expedia.com, WWTE® and the Airplane logo are eithesteegd trademarks or trademarks of Expedia, Inc. in
the U.S. and/or other countries. Classic Vacationglan@ird of Paradise logo are either registered madks or
trademarks of Classic Vacations, LLC in the U.S. andfloer countries. hotels.com, the hotels.com logo and We Know
Hotels Inside And Out are either registered trademarksademarks in the U.S. and/or other countries eéda@om,

L.P., a subsidiary of Hotels.com. Hotwire, Hotwire.cand Travel Ticker are either registered trademarks dernarks

of Hotwire, Inc. in the U.S. and/or other countrigsong and the eLong logo are either registered trademarks o
trademarks of eLong, Inc. in the U.S. and/or other camtiripAdvisor, the Owl Logo and Get The Truth. Then &e.
either registered trademarks or trademarks in theah&or other countries of TripAdvisor LLC. Other logosl a

product or company names mentioned herein may be the propénsir respective owners.

Contacts

Investor Relations Communications
(425) 679-3555 (425) 679-4317
ir@expedia.com press@expedia.com

© 2007 Expedia, Inc. All rights reserved. CST 2029030-40.
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